





Kava

/ D NO. 005

KAYA/RIO/B105
FASHION 15 Mt ¥ INVE! ] { VEAR /
KURTIS ANTF DON'T GET MANY COMPLIMENTS, YOU
WONT WEAR T AGAIN. IT'S NOT LIKE BUYING BONDS.
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BE' E-S HAVE TO BE CREATED. AND THEY'RE CREATED

BY LOOKING AT WHAT TREND I8 IN, SAY, THE FASHION IN-
DUSTRY - WHAT COLOR'S HOT RIGHT NOW.
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TRENDS IN FASHION, DESIGN AND POP CULTURE ARE TAKING
ON MORE GLOBAL INFLUENCE, AND OF COURSE, ONE THING
THAT'S ALWAYS IN STYLE IS COLOR.
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WHOEVER SAID THAT MO,

CAN'T BUY HAPPINESS,

AYA/RIO/

K.
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NEY CAN'T BUY HAPPINESS,
IERE T0 GO SHOPPING KAYA/RIO/6104

WHOEVER SAID THAT MO
SIMPLY DIDN'T KNOW WE
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